
   

 

       

Additional Guidance for Gender Equality, Social Inclusion, 

and Safeguarding  

Additional Guidance for Gender Equality  

 
 

Workforce  
 

The BPP is looking for partners who have or are working towards developing 

workplace policies and practices that take an inclusive approach to recruitment, 

promote equitable benefits, are free from discrimination and harassment, and create 

enabling environments for female employees, including those with disabilities and 

from disadvantaged groups, to participate in and thrive in the workplace.  

 

Opportunities for promoting gender equality in the workforce for BPP partners 

include1: 

• Setting diversity targets in workforce plans 

• Removing gender pay gaps 

• Introducing flexible working hours and support for childcare 

• Establishing accessible and inclusive workplaces 

• Establishing safe workplaces that are free from discrimination and 
harassment 

• Providing accessible work-based healthcare including sexual and reproductive 
health services 

• Providing accessible work-based training 

• Promoting women, including women with disabilities and women from 
disadvantaged groups, into leadership roles 

• Changing attitudes, mindsets and policies across the workforce to support 
greater inclusion and diversity. 

 

Women 

entrepreneurs 

and women in 

the Value Chain 

 

The value chain offers lots of opportunities to increase the visibility of women in it, 

recognise women’s contributions to the value chain, promote access to new 

economic opportunities, provide accessible training and skills development for 

women, and encourage women to take up roles in leadership.  

 
1 See for example the ILO Better Work program http://betterwork.org/; DFAT “Gender Equality and Women’s Economic 

Empowerment in Agriculture Guidance Note’ (2015) https://dfat.gov.au/about-us/publications/Documents/operational-
guidance-note-gender-equality-and-womens-economic-empowerment-in-agriculture.pdf 

http://betterwork.org/
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Opportunities for promoting gender equality in the value chain could include:  

• Improving female suppliers’ access to safe and accessible transportation 

• Surveying women in the value chain and responding to issues that promote 
enhanced access to opportunities and empowerment, including for women 
with disabilities and from disadvantaged groups 

• Encouraging diverse women’s representation in producer associations 

• Supporting female micro entrepreneurs to aggregate their products in order 
to access new market opportunities 

• Linking women to new high value opportunities in the supply chain 

• Promoting accessible training and technology to improve productivity 

• Exposing women to modern farming practices and techniques 

• Establishing contract terms that are favourable to women and people with 
disabilities and from disadvantaged groups 

• Creating incentives for women to enter the value chain or increase 
production 

• Linking women entrepreneurs to organisations that specifically work to 
promote and invest in women 

• Linking women entrepreneurs to mainstream financial and other business 
services  

 

Consumers 
 

Businesses are increasingly recognising the significant potential to develop products 

and services that address women’s unmet needs both in and outside the household, 

particularly in developing markets. Marketing to women has also evolved into an area 

of innovation and growth for business, driven by a better understanding of how 

women make and influence decisions and tapping into women’s increasing incomes 

as they engage more in the paid workforce.  

 

Examples of products and services that could meet the needs of women: regular 

supply of power and/or lighting; time saving devices; financial and banking services; 

job seeking platforms; safe transport; e-marketing services; improved and affordable 

nutrition; affordable health care; child care; and agricultural inputs such as high 

quality seed. 
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Additional Guidance for Social Inclusion  

 
 

Workforce  
 

Workforces that are inclusive and embrace diversity access a wider pool of talent; 

increase productivity; gain insights into broader market segments  

 

Opportunities for promoting inclusion and diversity in the workforce include2: 

• Developing written statements of commitment to Equal Opportunity, 
Disability, Diversity & Inclusion, and Non-discrimination  

• Inclusive recruitment practices such as flexible recruitment criteria, 
supporting on-the-job learning/upskilling/bridging, and creating internships 
or other entry pathways which encourage participation from diverse groups  

• Ensuring workplaces are accessible to and usable by all staff, including people 
with disabilities, including making ‘reasonable accommodations’ for staff with 
disabilities  

• Training staff on inclusion and diversity, respect and dignity, and anti-
harassment  
 

Value Chain 
 

There are many entry points in the value chain to promote social inclusion.  

 

Opportunities for promoting inclusive value chains could include:  

• Creating linkages with local NGOs or social enterprises who represent 
marginalised or underemployed parts of the community 

• Encouraging diversity in the membership of local supplier/producer 
associations 

• Ensure information is fully accessible to people with disabilities who are 
suppliers and users of products and services  

• Link suppliers to accessible financial literacy training  

• Form linkages with micro-finance institutions to help reduce indebtedness 
among suppliers 

• Develop attractive terms of trade that provides reliability for new suppliers 
and producers  

• Reduce barriers to involvement in the supply chain such as access to market 
through providing safe and accessible transport 

 
2 See for example the ILO Better Work program http://betterwork.org/; DFAT “Gender Equality and Women’s Economic 

Empowerment in Agriculture Guidance Note’ (2015) https://dfat.gov.au/about-us/publications/Documents/operational-
guidance-note-gender-equality-and-womens-economic-empowerment-in-agriculture.pdf 

http://betterwork.org/
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Consumers 
 

The BPP is interested in businesses that have undertaken research and market 

analysis to identify viable market opportunities that address a problem that 

disproportionately and positively impacts underserved parts of the market, especially 

marginalised groups. Removing barriers which prevent women, people with 

disabilities and diverse groups from accessing and affording products and services is a 

core focus of the BPP. 

BPP partners are also encouraged to incorporate universal design principles to ensure 

that products and services can be used by virtually everyone, including people with 

disabilities.  

 

Additional Guidance for Safeguarding  

 
 

Workforce  
 

The BPP is looking for partners who are aware of potential risks to their employees 

and have policies and practices that promote safe workplaces. Examples of ways that 

businesses demonstrate their commitment to safeguarding in the workplace include:  

• Employment agreements that are consistent with ‘decent working 
conditions’, where all workers are remunerated fairly for their contributions 
and have protections in place 

• Workplace policies and training related to preventing discrimination, sexual 
harassment and bullying in the workplace 

• Workplace policies and training for staff in occupational health and safety  

• Whistleblowing policy that enables workers to raise a complaint safely and 
without retribution, through accessible channels 

Value Chain 
As important economic actors, businesses help to set the tone for conditions and 

standards in the value chain. Examples of how business can ensure that safeguards 

exist within its supply chain include:  

• Due diligence processes that consider safeguards when selecting suppliers, 
including modern slavery and environmental impact 

• Surveying and responding to key risks identified by suppliers and producers 

• Providing links to fit-for-purpose insurance products for micro and small to 
medium enterprises (MSMEs)  

• Ensuring terms of trade do not push suppliers or producers into over-
indebtedness 
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• Introducing a code of conduct that insists on decent work conditions, non-
discrimination and Preventing Sexual Exploitation, Abuse and Harassment 
(PSEAH) 

• Liaising with producer/supplier associations on emerging risks in the market 
or supply chain 

• Providing accessible training and/or technology that makes supply and 
production safer 

• Minimising hazards in supplier practices such as the use of hazardous 
chemicals and the use of protective equipment.  

• Raising awareness on issues related to GBV in the supply chain 

Consumers 
 

Designing products and services creates an opportunity for business to reduce risks in 

the lives of marginalised and disadvantaged people.  

 

Examples of products and services that have improved the safety of women for 

example have included: reliable and safe lighting; digital banking systems, affordable 

housing loans, safe job seeking platforms for domestic workers, reproductive health 

services in the workplace. Equally, businesses need to ensure that its products and 

services do not create risks for consumers. 

 

 

 

 

 

 

 

 

 

 

 

 

  


